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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.








Part - A 



Max.Marks:25
Answer all QUESTIONS.
	1.
	Define Product with an example.
	[3M]

	2.
	What is concept scoring? Explain?
	[3M]

	3.
	Explain various steps involved in product planning process.
	[3M]

	4.
	” Consumer is the King “Is this in practice in India Give your critical answer.
	[3M]

	5.
	Define Service Design with suitable example.
	[3M]

	6.
	Distinguish between search qualities and experience qualities.
	[2M]

	7.
	What are Tangible and Intangible products?
	[2M]

	8.
	What is meant by platform planning? Explain.
	[2M]

	9.
	Write a short note on Pricing of Educational Services.
	[2M]

	10.
	Write a short note on International Trade in services.
	[2M]










Part – B



   
 Max.Marks:50
ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 10 MARKS.
	11.
	a)
	Discuss various types of products, cost, challenges and advantages of product     development.
	[5M]

	
	b)
	 What do you mean by product innovation charter? Explain.
	[5M]

	
	
	
	

	12.
	a)
	How collaborative product development can be achieved effectively using product Reuse? Explain with example.
	[5M]

	
	b)
	Discuss product Development economic analysis with an example.
	[5M]

	
	
	
	

	13.
	a)
	Explain the decisions to be taken during product use testing. Also give its limitations.
	[5M]

	
	b)
	Define product portfolio. Discuss different tools used in product portfolio analysis.
	[5M]

	
	
	
	

	14.
	a)
	Differentiate between core, facilitating and supporting services by giving suitable examples.
	[5M]

	
	b)
	What are the implications of the services marketing triangle? Explain with suitable example.
	[5M]

	
	
	
	

	15.
	a)
	What are the steps involved in Blue print? Example.
	[5M]

	
	b)
	Discuss the characteristics of a good service guarantee and evaluate the following service guarantees offered by a restaurant for its home delivery services on the basis of the characteristics discussed by you: “30 minutes Guarantee, 10%Discount on delayed delivery orders.
	[5M]

	
	
	
	

	16.
	a)
	How can the various Gaps of service quality be closed?
	[5M]

	
	b)
	Identify and discuss the service quality dimensions which recovery clinics and Hospitals can use for measuring its service quality.
	[5M]

	
	
	
	

	17.
	
	Explain the Following:
	

	
	a)
	PLC
	[4M]

	
	b)
	TLC
	[3M]

	
	c)
	 Concept Generation.
	[3M]

	
	
	
	

	18.
	
	Write a short note on the following:
	

	
	a)
	Role of Physical Evidence.
	[4M]

	
	b)
	Facilitating Services and Supporting Services.
	[3M]

	
	c)
	Importance of Customer retention.
	[3M]
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